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Say hello to the Business Health Trust  
brand identity.

Using a corporate identity correctly and consistently is  

important. Each time a company uses a logo, it sends a  

message about your services and the value of working with 

you. Use this guide to help keep the Business Health Trust 

brand identity consistent, year over year.
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Using the full name:  
Business Health Trust

Write out Business Health Trust in the first 
mention in all materials.

The full name should also be used in email 
signatures and social media accounts.
 

We provide large company benefits at 

competitive prices for small businesses 

in the state. Whether you have two 

employees or more than 100, we can 

help you create a benefits program that 

attracts talent and keeps your employees 

healthy and productive – at a budget you 

can afford.

We are a source to help small businesses 

navigate the complex world of health 

insurance and employee benefits.  

We offer more than insurance—we are 

a resource, offering small employers in 

Washington the information and tools 

they need to design and manage a 

competitive employee benefits program, 

help their employees make good use of 

medical and wellness benefits, and keep 

up-to-date on policy issues that affect 

small businesses in the state.

We advocate for small business insurance 

needs in Washington. Business Health 

Trust was founded so that small  

businesses and non-profits could offer 

their employees the health benefits they 

need to stay competitive, providing  

health insurance for groups that might 

not otherwise be able to afford coverage. 

We handle administration, so you  

can focus on what’s important: your 

business. We handle benefit plan  

administration for ultimate convenience, 

offering consolidated billing, online  

payment, and online access to benefits 

for easy enrollment throughout the year. 

Key Messages 

Our communications about Business Health Trust should  
emphasize the following:

Business Health Trust offers comprehensive, 

affordable employee benefits to small and 

mid-sized businesses and non-profits in the 

state so that they can provide competitive 

employee benefit programs for sustainable 

organizations and healthy, productive  

employees. 

Boilerplate
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The Business Health Trust identity includes the icon/logo in two colors and 

the words “Business Health Trust,” together with the tagline.

Together, these elements combine to create a look and feel for BHT —  

a distinctive and recognizable brand. Used consistently, these elements help  

create a coherent, professional style for BHT while building awareness.

Business Health Trust logo

For maximum flexibility, there are a
number of accceptable logo variations
to fit a variety of needs:

Full-Color Format: Use this version 
whenever possible. 
Black & White: Use this version when 
printing restrictions allow for only one 
color. 
Reversed: Use the reversed logo on any 
other dark color or black field. 

Tagline

When print applications permit, it is  
preferred to use the version of the  
logo that includes the tagline. Each  
logo variation includes a version with  
the tagline included as a locked-up  
component with the logo. The tagline 
should only be used in print applications.

Graphic Identity 3

black & white

reversed with tagline

full color



Clear space
Clear space is the area surrounding the 
signature that must be kept free of  
other graphic elements. The minimum 
required clear space is defined by the 
measurement “X”, as shown. This  
measurement is equal to the height  
of one of the logo symbol elements.

A clearspace equal to the height of one 
of the logo symbol elements should be 
maintained around the logo at all times. 
The clearspace will change depending on 
the size of the logo. 

Minimum Size
The minimum size for high resolution  
applications should be no less than 1 inch 
(24mm) without tagline and no less than 
1.5 in (30mm) with tagline.

Clear Space & Size
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Avoiding common errors

Unacceptable Usage

Do not resize the signature elements
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Do not use the wordmark alone

Business 
Health Trust

Do not alter the logo typeface or attempt to 
re-create the logo. 

Do not stretch the logo horizontally or 
vertically. Always maintain the original 
proportions. 

Do not modify the logo colors. Use only the 
approved color formats. 

Do not rearrange the signature elements



C 83
M 99
Y 0
K 2

PMS 2607 C/U

C 0
M 0
Y 0
K 85

PMS 7540C / 7547 U

C 5
M 5
Y 5
K 0

PMS Warm Gray 1 C/U

C 25
M 0
Y 100
K 5

C 63
M 0
Y 25
K 0

Color

Color provides a strong visual link to our 
brand identity across a wide range of  
applications.  

To ensure consistent representation of 
our brand identity, always use high-quality 
vendors and reproduction methods.

NOTE: Do not print this manual as a color guide; refer to 
PANTONE color swatch books when specifying spot ink color. 
Please note that the colors will differ on screen from what is 
portrayed here.

PRIMARY COLORS

PMS 382C / 381U

R 192
G 208
B 0

R 76
G 195
B 200

PMS 319 C/U

SECONDARY COLORS

R 80
G 7
B 120

R 77
G 77
B 79

R 243
G 240
B 238
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Typography

Typography plays an important role in 
communicating an overall tone. Careful 
use of typography reinforces our  
personality and ensures clarity and  
harmony in all BHT communications. 

Publica Play should be used, when  
available, as a primary font for headlines  
in printed and digital materials.

The Museo Sans font family should be 
used as a primary font for subheads and 
body text in printed and digital materials.

Typeface for Internal Purposes 
Arial should be used as the primary  
typeface for internally-created materials  
and Microsoft Word documents and  
Microsoft PowerPoint presentations.

Publica Play  abcdefghijklmnopqrstuvwxyz
Regular  ABCDEFGHIJKLMNOPQRSTUVWXYZ
   1234567890

Museo Sans 300 abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   1234567890

Museo Sans 500 abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   1234567890

Museo Sans 700 abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   1234567890

Museo Sans 900 abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   1234567890

Arial   abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   1234567890
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Photo Style 

The images in the BHT image library are 
selected to represent the diverse cross 
section of employees and industries 
that our trusts represent. Juxtapositions 
between the words and pictures help set 
BHT apart and should be a component of 
the design process for every element of 
the brand.

These are some examples from the  
dozens of images in the BHT image 
library.  
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“Pointer” Design Element

The pointer design element adds energy 
and focus to layouts, and directs the eye 
to visual elements and messages. To be 
used effectively, please follow these rules:

Position

• The point should always be offset to 
the left or right / top or bottom of the 
design, never centered.

• The element should point down or to 
the left or right, never up.

Layout

• The element should always point to an 
object of significance, such as the logo, 
a headline, or focal point.

• To more than two pointer elements 
should be used in a single composition.

• The element can be used as a horizontal 
or vertical separator bar or as a  
standalone shape
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How to Use the Industry Health Trust Logos

In certain communications it may be  
necessary to reference the 13 Industry 
Health Trusts, or to customize materials 
specifically for that industry. In these  
cases, Business Health Trust should  
remain the dominant/lead brand, with  
the Industry Health Trust as the  
supporting brand.  

Logos
When the BHT logo is being used in 
conjunction with an Industry Health Trust 
logo, both logos should be given equal 
treatment in size, but with the BHT logo in 
a primary position. When possible, the IHT 
logo should be within or overlapping a 
field of the matching IHT brand color.

Color
The primary color for the Industry Health 
Trust materials should reflect that of the 
IHT brand. BHT brand colors should only 
be present in the logo, if a color logo  
is used.
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Comprehensive,  
Affordable  
Employee Benefits 
for Growing  
Companies

Business  
Health Trust
Washington’s Source for Employee Benefits

Effective January 1, 2018 

EAP 

• 3 visits included and optional 6-visit buy-up with  

 all medical plans

• 24/7 unlimited telephone consultation and 

  emergency support 

Life / AD&D  
Insurance 

• $15,000 of Basic Life/AD&D included with all  

 medical plans

Business Health Trust offers large 
company benefits for small businesses, 
with exclusive pricing from some of 
the largest and most respected  
insurance carriers in the state. 

Business Health Trust’s mission is to help Washington’s business 

community thrive by providing the high-quality, affordable  

employee benefits growing companies need to be competitive. 

We can help your company create a benefits program that attracts 

talent and keeps your employees healthy and productive – at a 

budget you can afford, with:

•  Exclusive choices from major carriers

•  A wealth of cost savings opportunities

•  Access to policy advocacy, community  

 connections and business resources

•  And comprehensive plan administration, so you  

 can focus on what’s important – your business

Effective January 1, 2018 

Washington’s Source for Employee Benefits 

Medical 

Premera Blue Cross medical plans are offered to employers with 

5 or more enrolled employees through a targeted Industry Health 

Trust for companies in the information technology industry:

• 17 different medical plan designs all offering the  

 Heritage Prime or Heritage Plus Network 

• Flexible product offerings with deductibles that  

 range from $200 to $5,000

• Option of HSA plans with deductibles that range  

 from $1,500 to $5,000

• Prescription drug coverage included in all plans 

• 24/7 virtual care that allows members to access health 

 services at their convenience

Benefits included with medical insurance at no additional cost: 

Comprehensive, Affordable Employee 
Benefits for Growing Companies

EXAMPLES



Cobranding with Association Partners

We understand that our association  
partners will want to market Business 
Health Trust (BHT) to their members and 
may refer to BHT in various member 
recruitment and retention materials that 
they create.

We encourage our partners to share  
general information about Business 
Health Trust, and to use the information  
in this guide, and the more detailed 
information and guidance we’ve gathered 
in our Member toolkit, when creating 
materials.  

When sharing plan details, we prefer that 
partners use the plan materials created by 
Business Health Trust and available online 
at www.businesshealthtrust.com so that 
the most accurate and up-to-date plan 
details are used.

If you have questions, need or help, or 
to request a copy of the Member Toolkit, 
contact:

Sarai Childs
Executive Director
Business Health Trust
425.765.4244
saraic@businesshealthtrust.com
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More than health insurance.  
A partner.

LEARN MORE

SPONSORED BY

Business  
Health Trust

More than health insurance.  
A resource.

LEARN MORE

SPONSORED BY

Business  
Health Trust

Please use this toolkit located at  
www.businesshealthtrust.com/toolkit for: 

• Downloadable, ready-to-use BHT and co-branded materials
• Content you can cut and paste into your own communications
• Suggestions for how to reach out to new and existing members

Business Health 
Trust Partner  
Communications 
Toolkit


